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Background to the survey

The members of the Bankenfachverband (German Association of Credit Banks) 
finance private consumer and commercial investments, the larger share being 
comprised of vehicle financing.

The study is to provide information regarding the awareness of various forms of 
finance, consumer attitudes as well as actual consumer behaviour in relation to 
the use of consumer credit. 
One particular focus of this will be vehicle financing.

Furthermore, attitudes towards securing debt and the frequency of use of EC and 
credit cards are examined.  
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Design of survey

Method: written survey. Inquiry within the GfK 
Financial Market Panel 

Target Group: representative sample 
of the total population of Germany 

Surveyed area: Federal Republic of Germany

Sample: n=1,198 interviews  

Survey period: 08.09.2009 to 25.09.2009
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Definitions used in analyses

n=451 credit users: all those surveyed who used at least one form of financing 

n=747 non-credit users: all those surveyed who did not use any form of financing

n=1.037 vehicle owners: all those surveyed, who owned either a passenger vehicle or a 
motorbike/moped/scooter or a motor home/caravan/trailer 

n=1,023 car owners: all those surveyed who owned a passenger car

n=295 vehicle owners with  
financing: all those surveyed who are vehicle owners and used financing for at least 

one of their vehicles

n=742 vehicle owners 
without financing: all those surveyed who are vehicle owners but who did not use financing 

for these

Captive banks: manufacturer-affiliated banks

Non-captive banks: multi-vendor banks
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B. Summary of the
results
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Summary – forms of financing 

Awareness of forms of financing
Most of those surveyed are familiar with terms such as hire purchase, overdraft facility and leasing. 
The overall awareness of these credit forms is on a par with the previous year. 

Awareness of consumer credit increased from 75% to 87% over the last year. 

Awareness of the different credit facilities has increased significantly compared to 2008 (+8 to +11 
percentage points)

The overdraft facility and hire purchase of cars remain the most familiar forms of financing. 
Familiarity with instalment loans increased further over the last year however (+13 percentage 
points) and achieved similar levels as hire purchase did among car dealerships. 

Use of forms of financing
Similar to 2008, almost 40% of households currently use a form of financing. The most common here 
is the overdraft facility at (16%). Other important forms of financing are instalment loans arranged 
with a bank (14%) or hire purchase via a car dealership (11%).

Overall more than one quarter (28%) of households currently use an instalment loan. In 2008 this 
figure was 26%.

The most significant reasons for arranging financing is to finance new and used cars as well as larger 
purchases of furniture, entertainment electronics and household appliances.

As in 2008, the main use of credit is the cash required for necessary purchases – on average 250 
Euro is paid back each month.
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Summary – forms of financing 

Payment protection insurance
A good quarter of instalment loans are secured by payment protection insurance. 

Borrowers most frequently opt for insurance to cover all three risks of unemployment, work 
incapacity and death (44%). 24% of borrowers only insured themselves against death.

Financing in retail trade
Without a financing option for retail trade, some two-thirds of financed sales would not have taken 
place. 
The most important aspects in relation to retail financing are fair terms, a transparent offer and 
the respectability of the financial services provider. 

Future use of various forms of finance
Only a very few of those surveyed could envisage arranging credit for the most commonly planned 
outlays such as holidays or the purchase of clothes or jewellery. 
The most common reason for arranging credit is the purchase of a new or used car. Two-thirds of 
persons surveyed who were planning to purchase a new car in the next 24 months could, in 
principle, envisage arranging credit in this regard.
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Summary - vehicle financing

Vehicle ownership and financing of current vehicle
As in 2008, almost 90% households own a passenger vehicle of which one-half were purchased 
as new cars.

Again in 2009 the average price per passenger vehicle was 16,600 Euro, one in four cars cost 
more than 20,000 Euro. The average estimated fixed costs for passenger vehicles was almost 
1,600 Euro for the year.

Almost one-third of those surveyed had (partially) financed their current vehicle (incl. leasing and 
personal contract purchase)

Attitude to financing of a passenger car 
The instalment loan was, by some distance, the most preferred form of financing for passenger 
cars, this is much more common in relation to used cars. Personal contract purchase increased in 
popularity for new cars (+5 percentage points).
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Summary – EC and credit cards

EC, credit, bank and customer cards
Almost (96%) everyone owned his/her own EC card. 

46% also owned a credit card. Cash cards (9%) and customer cards with payment 
function (12%) tended to be less commonly present in wallets. 

Payments were most commonly made with the EC card. One-fifth used his/her EC card at 
least three times a week. 
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C. Awareness
of forms of financing
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Awareness and familiarity of forms of financing
Awareness of credit facilities has increased considerable over the previous
year. The classic instalment loan (bank) became more familiar during the last year.

Awareness and familiarity all those surveyed

Total 2009
n=1,198

Total 2008
n=1,041

93%

93%

93%

91%

87%

73%

59%

46%

37%

28%

Q1: Various forms of financing are available for private purchases. How well do you know the following forms of financing?
Basis: without no response

Instalment loan, consumer 
credit with a bank

Instalment loan via the 
internet

Hire purchase via retail or mail 
order trade

Hire purchase via a car 
dealership

Overdraft facility

Credit facility using credit card

Credit facility with another card (e.g. 
customer card)

Credit facility without 
card (e.g. drawdown 

credit)

Leasing contract

Personal contract purchase

Awareness (1-5) Familiarity (4+5)

90%

91%

91%

92%

75%

62%

48%

37%

29%

23%

23%

33%

48%

26%

24%

24%

7%

4%

5%

6%

31%

38%

48%

26%

37%

24%

12%

7%

5%

8%

!

!

!

!
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D. Current use
of forms of financing
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Credit use – general
The use of various credit forms has not changed since the previous year. 
Almost 40% currently use financing.

Credit use

38%

16%

14%

11%

7%

5%

4%

2%

1%

1%

1%

62%

Overdraft facility

Hire purchase via a 
car dealership

Credit facility using
credit card

Hire purchase via retail or mail
order trade

Leasing contract

Personal contract purchase

Instalment loan via the internet

Credit facility with another card (e.g. 
customer card)

Credit facility without card (e.g. 
drawdown credit)

Yes, is used:

No, is not used:

Instalment loans

Total 2009: 28%

Total 2008: 26%

-2

3

2

1

-1

-2

1

Change
from 2008 in perc. pts

Instalment loan, consumer
credit with a bank

2009 all those surveyed

Q2a:Are you currently using one of the following forms of credit or financing?  Basis: all those surveyed n=1,198 without no response
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Purpose – general
Again no change from 2008 in relation to purpose
for the financing. Credit in primiarily used for new and used cars. 

Reason for payment:

12%

8%

4%

4%

4%

3%

3%

3%

3%

2%

1%

1%

Used cars

Furniture, kitchen

Balance overdraft facility

Renovation, house move

Entertainment electronics

Holiday

Clothing, jewellery

Household appliances

Conflation of several instalment loans

Medical treatment, ops, physician bills

1

2

1

1

1

1

1

1

Change
from 2008 in perc. pts

New cars

(advance) Training / study

2009 all those surveyed

Q2c: Are you currently using one of the following forms of credit or financing?  Basis: all those surveyed n=1,198 without no response
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Credit use – amount of instalment payments
The average instalment amount for financing has not changed since last year. 
On average it is 253 Euro per month.

Amount of instalment payments Part group: Credit users

Credit users

24% 25%

27% 28%

20% 18%

12% 11%

6% 6%

11% 11%

2009 2008

more than 500 Euro per
month

401-500 Euro per month

301-400 Euro per month

201-300 Euro per month

101-200 Euro per month

up to 100 Euro per
month

Instalment payment amount: Ø 253 Euro (2009)
Ø 252 Euro (2008)

n=335n=387

Q3: What is the total amount of your monthly instalment payments? If you have several credits/loans, please add up all 
your monthly instalments together. Basis: without no response
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Credit use – statements about most recently arranged credit
Credit users' most important factor in arranging credit is shortage of money 
and urgent need to acquire product.

Statements about most recently arranged credit Top 2 box (4+5)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Credit users
2009  
n=390

Credit users
2008 n=364

Car owners
with
financing
2009 n=218

Car owners
with
financing
2008 n=191

I arranged the credit because I needed the 
product urgently but did not have enough 

money available for it

I could have made my most recent purchase in 
cash. But it was simple and convenient to pay by 

credit

It is good to have the product now but pay for it 
later

Part group: Credit users

I made a spontaneous decision to arrange credit

I arranged a loan so as to be able to benefit from 
advantageous financing terms and conditions. 

For now, I am investing my money in other ways 
(e.g. overnight deposits, current account)

Q4: Considering the credit you most recently arranged: how accurate are the following statements to you? Basis: without no response
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E. Payment protection 
insurance
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Payment protection insurance
A good quarter of Instalment loan holders arranged payment protection
insurance in respect of their current instalment loan. 

Arrangement of payment protection insurance Instalment loan holders

27%

73%

Yes, I did arrange
payment protection
insurance

No, I did not arrange
payment protection
insurance

Instalment loan holders 2009
n=293

Q13: Have you arranged payment protection insurance in respect of your instalment loan? Basis: without no response
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Arrangement of payment protection insurance
In 44% of cases all three risks were insured.

Holders of PPIWhere was the insurance arranged, what risks were insured

Secured risks n=78

44%

24%

9%

9%

8%

5%

1%

Insurance against 
unemployment only

Insurance against work 
incapacity only

Insurance against death

Insurance against unemployment 
and work incapacity only

Insurance against death, 
unemployment and incapacity to 

work

Insurance against death and 
unemployment only

Insurance against death and 
work incapacity only

Q15: What risks does your payment protection insurance cover? Basis: without no response
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Arrangement of payment protection insurance
44% of those surveyed regarded having payment protection insurance as (very) sensible. 

all those surveyedI consider the arrangement of payment protection insurance as…

81%

44%

33%

8%

31%

26%

12%

24%

41%

(3) not sensible (whatsoever) 
(1+2)(very) sensible (4+5)

!

Total 2009
n=1,121

Holders of PPI 2009
n=78

Non-holders of PPI 2009
n=1,024

Q16: How sensible do you regard the arrangement of payment protection insurance – also given the current economic situation?
Basis: without no response
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F. Financing in retail trade
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Decision to purchase based on financing
Without the financing option in retail trade, two-thirds of financed purchases 
would not have taken place. 

Influence on decision to purchase through option of finance Part group: Financing in retail trade

Total 2009 n=220

68%

32%

Yes, otherwise I would not have made
purchase

No, the option of finance did not influence
purchase decision

Q20: Did the availability of financing influence your decision to purchase? Basis: without no response
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Importance of aspects in relation to financing in retail trade
Fair terms and a transparent offer without hidden costs are the most important 
aspects in relation to financial in retail trade.

Importance of financing in retail trade 2009 
Top 2 box (4+5)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Credit users
n=435

Car owners
with financing
n=289

Transparent offer without hidden costs

Reliability of financial services provider

Rapid credit disbursement (so that goods can be 
taken away immediately)

Option of making unscheduled repayments at any time

Fair terms

Fixed interest rate over the entire term

all those surveyed

Q21: How important are the following aspects to you in relation to retail financing?
Basis: without no response
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G. Future use 
of forms of financing
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Planned acquisitions/outlays in the next 24 months 
Outlays for holidays and clothing are most frequently planned.  

Planned acquisitions/outlays all those surveyed

43%

32%

18%

16%

13%

12%

11%

10%

8%

6%

2%

2%

0.4%

Holiday

Clothing, jewellery

Medical treatment, ops, 
physician bills

Renovation, house 
move

Entertainment electronics, 
computer

Household appliances

Furniture, kitchen

Used cars

New cars

(further) Training / study

Driving licence

Motorbike, moped, scooter

Other vehicles, e.g. motor 
home etc.

Total 2009
n=1,156

Q22: Are you planning one or more of the following named acquisitions or outlays in the next 24 months? Basis: all those 
surveyed without no response
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Arrangement of credit within the next 24 months  
Two-thirds of persons surveyed who were planning to purchase a 
new car in the next 24 months could, in principle, envisage arranging credit in this regard. 

Arrangement of credit conceivable Persons planning resp. acqs.

Total 2009

2%

4%

11%

11%

8%

8%

23%

49%

66%

15%

4%

26%

20%

Holiday

Clothing, jewellery

Medical treatment, ops, 
physician bills

Renovation, house 
move

Entertainment electronics, 
computer

Household appliances

Furniture, kitchen

Used cars

New cars

(advance) Training / study

Driving licence

Motorbike, moped, scooter

Other vehicles, e.g. motor 
home etc.

Legend: 49% of all persons who were planning to purchase a used car in the next 24 months could envisage arranging credit in this regard.

Q22: Can you, in principle, envisage arranging credit for these acquisitions? Basis: all those surveyed without no response
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H. Financing of 
current vehicle 
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Vehicle ownership
The great majority of households own a car, the half of these are purchased 
new.

all those surveyedDo you own…

13%

87%

Yes 
No

Car 2009

45%

44%
purchased
used

purchased
new

n=1,023

12%

88%

Yes 
No

43%

46%

n=904

Car 2008

Q24: Do you or does another member of your household own one or more of the following vehicles? If yes, please also state if 
you bought it new or used? Basis 1,175 without no response
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Information acquisition via internet
When purchasing a vehicle, the internet is seldom used as a source of 
information. 

Information acquired via internet about terms and prices Part group: Car owners

Car

10%

90%

2009

Yes

No

n=994

Q26: Prior to purchasing this vehicle, did you look for information on the internet about terms and prices?
Basis: without no response
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Acquisition costs
The acquisition costs for new and used cars are almost identical with those 
recorded for 2008.

Acquisition costs for… Part group: Vehicle owners

Car, total New cars Used cars 

1%
6%

30%
25%

23% 30%

19% 17%

21% 21%

2%
7%

2009 2008

Ø 20,949 / 21,118 Euro

20% 20%

32% 30%

28%
24%

12%
14%

5%
7%

3% 5%

2009 2008

n=514 n=474n=516n=436

11% 11%

19% 18%

28%
25%

18%
21%

12% 12%

12% 13%

2009 2008

25,000 Euro and
over

between 20,000
and 25,000 Euro

between 15,000
and 20,000 Euro

between 10,000
and 15,000 Euro

between 5,000
and 10,000 Euro

less than 5,000
Euro

n=890n=1,003

Ø 11,199 / 11,725 EuroØ 16,161 / 16,651 Euro
Q27: Please tell us how much your vehicle cost you? If you have more than one car, please state the details of the most 

recently purchased vehicle. Basis: without no response
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Financing of the current vehicle
Almost one-third of those surveyed had (partially) financed their current 
vehicle (incl. leasing and personal contract purchase)

Part group: Vehicle owners

Proportion of financed vehicles with 
leasing or personal contract purchase

29%

71%

Financing via a
bank/ a
dealership or
leasing or three-
way financing

No financing

2009

28%

72%

2008

Q28: How did you pay for your vehicle?
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I. Attitude to
financing a car
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Preferred form of financing for new cars
The preferred financing for new cars continues to be instalment loans – but 
personal contract purchase is gaining in significance. 

Part group: without persons declining credit

Total 2009
n=645 Change

from 2008 in perc. pts

2

0

-2

5

68%

18%

18%

1%

Instalment loan

Three-way
financing

Leasing

Other form

!

Q32: Consider for a moment that you are planning to purchase a new car. What form of financing would you prefer in this 
case? Basis: without no response
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Preferred form of financing for used cars
Instalment loans are still by some distance the preferred form of financing in relation to 
used cars.

Part group: without persons declining credit

Total 2009
n=416 Change

from 2008 in perc. pts

0

2

0

0

84%

10%

7%

1%

Instalment loan

Three-way
financing

Leasing

Other form

F33: And what form of financing would you prefer when purchasing a used car? Basis: without no response
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J. EC, credit, bank 
and customer cards 
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EC card ownership
Almost all those surveyed personally owned one or more EC cards. 

Ownership of EC cards 2009 all those surveyed

Total n=1188

96%

4% Yes

No

Q40: Do you personally own one or more EC card(s), regardless of whether you or another member of the household is the account holder?
Basis: without no response
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Ownership of other cards
After the EC card, the credit card is the most commonly owned card with 
payment function – cash cards tended to be rather less significant. 

all those surveyed
Ownership 2009

Cash card Customer card with 
payment function

Credit card

46%

54%

9%

91%

12%

88%

Yes
No

Yes
No

Yes
No

Q43: Apart from your EC card(s), do you currently own any other cards that allow you to make purchases in shops? 
Basis 1,125 without no response
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Card use frequency
The EC card is the most commonly used by some distance. One-fifth of 
persons used their EC card at least 3 times a week.   

Frequency of use 2009 Ownership of respective cards

7 times and more
per week

3 - 6 times 
per week

1 - 2 times 
per week

Less than 1-2
times per week never

4%

2%

15%

7%

10%

13%

37%

71%

55%

76%

40%

22%

33%

8%

4%

3%

EC card
n=1,128

Credit cards
n=480

Cash cards
n=86

Customer card with payment 
function

n=150

F44: On average, how often do you use your card to make payments, withdraw money…? Basis: without no response
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K. Statistics 
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Statistics
Gender and marital status

Gender of the head of household Life cycle type

61% 63%

39% 37%

2009 2008

Female

Male

n=1,041n=1,198

32% 32%

29%
19%

40%
49%

2009 2008

Families
without
children

Families with
children

Single persons

n=1,198 n=1,041
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Statistics
Age, size of household, number of children in household

Age Size of household Number of children in household

32% 32%

33% 34%

17% 17%

14% 14%

4% 3%

2009 2008

5 persons
and more

4 persons

3 persons

2 persons

1 person

72% 73%

16% 15%

10% 11%

2% 1%

2009 2008

4 or more
children

3 children

2 children

I child

no children

n=1,041 n=1,198 n=1,041

4% 5%

18% 16%

27% 27%

38% 38%

14% 14%

2009 2008

60 and older

between 45
- 59 

between 35
- 44 

between 25
- 34 

 24 or
younger 

n=1,198 n=1,041n=1,198
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Statistics
Occupation and education

Occupation Education

5% 5%

6% 8%

11% 11%

11% 12%

17% 16%

50% 50%

2009 2008

White-collar
emp.

Blue-collar
emp.

Pensioner

Civil servant

Other

Freelance

n=1,041n=1,198

1% 1%

18% 19%

1% 1%

28% 30%

7%
6%

16%
15%

29% 27%

1%
1%

2009 2008

University/state exams

Technical uni or college

Uni entrance level with
traineeship

Uni entrance level, no
traineeship

Secondary school with training

Seconday school, no training

Vocational school with training

Vocation school, no training

n=1,198 n=1,041
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Statistics
Net household income

Net household income

27% 30%

38% 34%

23% 22%

5% 5%

7% 9%

2009 2008

4,000 Euro or more

between 3,500 and 3,999
Euro

between 2,500 and 3,499
Euro

between 1,500 and 2,499
Euro

up to 1,499 Euro

n=1,041n=1,198


	

